Implementing
" Rules and
Regulations

IAC-TOBACCO
Inter-Agency Committee-Tobacco

Inter-Agency Committee-Tobacco
Memorandum Circular No. 1
Series of 2004

SUBJECT: Rules and Regulations Implementing Republic
Act No. 9211, Otherwise Known as the Tobacco
Regulatron Act of 2003 ~

WHEREAS, it is the policy of the State to protect the ..

populace from hazardous products and promote the right o health
and instill health conscrousness

WHEREAS, it is also the policy of the State, consistent -

with the Constitutional ideal to promote the general welfare, to
safeguard the lnterests of the workers and other stakehotders in
the tobacco mdustry, '

WHEREAS, there isa need for the govemment to Institute
a-balanced policy whereby the use, sale and advertisements of
tobacco products shall be regulated'in order to promote a healthful
environment and protect the citizens from the hazards of tobacco
smoke, and at the same time ensure that the interests of tobacco

- farmers, growers, workers and other stakeholders are not

adversely compromised;

NOW, THEREFORE pursuant to section 37 of Repubhc Act

No. 9211, the following rules and regulations are hereby
promutgated
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Section 1.

Rule |- Title

the Implementing Rules and Regulations of the Tobacco
Regulation Act of 2003. REE *

Rule li — Coverage

Section 1. Coverage. - These Rules syhalrlnbapbly to all
typ_e_s qf tobacco products placed into commerce in the
Philippines, whether locally manufactured or imported.

Section 1.
Rules, the term:

1.1.

1.2

- Rule lil - Definition of Terms

‘Definition of teims; — For purpos'es of these

“Act” — refers to vRepu;blic Act No. 9211, otherwise
known as the Tobacco Regulation Act of 2003;

“Advertisement” —refers to any visual and/or audible.

message diss‘emihated‘ to the public about or on a
particular product that promote and givé publicity by -

- words, designs, images or any other means through

broatlcast, electronic, print or whatever form of mass

“media, including outdopr'ad\ierti_sements, such as, but

1.3

not limited to signs and billboards. For the purpose of
these Rules, advertisement shall be understood as
tobacco advertisement; | '

“Advertising” — refers to the business of :
conceptualizing, presenting, making available and
communicating to the public, through any form of mass
media, any fact, data or information about the attributes,

.29 ——

Title. - These Rules shall be referredtoas

1.4

features, quality or availability of consumer products,

services or credit. For the purpose of these Rules,

‘advertising shall be understood as tobacco advertising.

This shall specifically refer to any messages and images
promoting smoking; the purchase or use of cigarette or
tobacco products; and cigarette or tobacco trademarks,

~ brand names, design and manufacturer's names;

«Advertiser” — refers to a person or entity on whose
account or for whom an advertisement is prepared and
disseminated by the advertising agency, which is service
established and operated for the purpose of counseling

" or creating and producing and/or implementing.

1.5
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1.7

advertising programs in various forms of media;

«“Celebrity” — refers to any natural person who, by his

. accomplishments or fame, orby reason of his profession

or calling, gives the public a legitimate interest. In his
doings, affairs and character. The term includes anyone
who has arrived at a position where public attention is
focused upon him as a person, such as, but not limited
to, actors, athletes and other sports personalities, war
heroes, famous inventors and explorers, among others..

“}C:igarette” — refers to any roll or tubular construction,
which contains tobacco or its derivatives and is intended
to be burned or heated under ordinary conditions of use;

“Distributor” — refers to any person to whom a tobacco

i pfoduct is delivered or sold for purposes of distribution in

commerce, except that such term does not include a
manufacturer or retailer or common carrier of such
product; - -



1.8

“Enclosed area” — refers to an area that is physically

~ separated from adjacent areas by walls or partitions and

- _continuous, interrupted only by door and windows. The -

1.9

a roof or ceiling. The _Walls or partitions must be

mere presence of a roof or ceiling over the structure, but
without walls or partitions surrounding said structure, does

_not constitute an enclosed area,

| “IAC Tobacco” - refers to the Inter-Agency Committee-
Tobacco; :

1.10. “l_ndic'ia* - réferé V:i'(c;"any name, Iogo or ’trademark and

other words, symbols, designs, colors, or other depictions
of tobacco products which are registered, or although
unregistered, are either'considered “well known”, as
defined under the Intellectual Property Code of the
Philippines and its implementing rules and regulations,
or hiave become distinctive in relation to the tobacco

~ product arising from substantially exclusive and
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continuous use in commerce inthe Philippines for at least
five (5) years; '

“‘,Mésé Media’{— réfer's{to ‘any‘ medium of communication
designed to reach a mass of people. For this purpose,
mass media includes print media such as, but not limited

to, newspapers, magazines, and publications; broadcast

. media such as but not limited to radio, television, cable

television, and Cinemaﬁ_' electronic media such as, but not
limited to, the internet. For the purpose of these Rules,
communications designed to reach persons by private,

_ postal or regular mail, electronic mail (e-mail), and similar

_means shall not be considered as mass media;

1.12.“Minor” —refers to any person below eighteen (1 8) years

old; o
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1.13.“Manufacturer” — refers to any person or entity, including

a re-packer, who makes, fabricates, assembles,

processes, or labels a finished product.

1.14.“Package” — refers to packs, boxes, cartons or

containers of any kind in which any tobacco product is
offered for sale to consumers; |

~1.15.“Perimeter” — when used in these Rules in relation to

the sale of, and outdoor advertisements for, tobacco
Pproducts, the term shall refer to any pointin the boundaries
as indicated in the Original Certificate of Title or Transfer
Certificate of Title of the tract of land that is actually used
or occupied by a school, public playground or other facility.
frequented particularly by persons below eighteen (18)
years of age, whether or not said tract of land is separated
from adjacent tracts by awall or fence; - :

1.16.“Person” — refers to an individual, partnership, -

corporation or any other business or legal entity;

1 .17.“‘Point—of-3aié” - refers to any ldt:atibn’”at which an
[individual can purchase or otherwise obtain tobacco

products. For the purpose of these Rules, itinerant/

S B L

ambulant vendors are not covered by the term “point-of-  *

sale”; . :

buildings thereon, including the open spaces between

- the buildings located on the same tract of land and within’

the perimeter of said tract of land;

1.19.“Principal display p’,anel‘” — refers to that part of the

package of a tobacco product that is most likely to be
displayed, presented or shown or examined under normal

~and customary conditions;
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1.18.“Premises”  refers to a tract of land and the buiding or



1.20.“Promotion” — refers to an event of activity organized
by or on behalf of a tobacco manufacturer, distributor of
retailer with the aim of promoting a brand of tobacco
product, which event or activity would not occur but for
the support given to it by oron behalf of the tobacco
manufacturer, distributor or retailer. It may also refer to
the display of a tobacco product or manufacturer's name,
trademark, logo, etc. on non-tobacco products. This
includes the paid use of tobacco products bearing the
brand names, trademarks, logos, etc., in movies,
television and other forms of entertainment. For the
purpose of these Rules, promotion shall be understood

as tobacco promotion;

1.21.%“Public Conveyances” — refers to the modes of
transportation servicing the general population, such as,
but not limited to elevators, airplanes, buses, taxicabs,
ships, jeepneys, light rail transits, tricycles, and similar
vehicles; : E ‘

1.22.“Public Places” —refer toenclosed or confined areas of
all hospitals, medical clinics, schools, public transportation

- terminals and offices, and buildings such as private and

public offices, recreational places, shopping malls, movie

hauses, hotels, restaurants, and the like;

1.23.“Publication of general circulation” —referstoa

“publication that is published for the dissemination of local
news and general'informatio'n with a bona fide
subscription list of paying subscribers and published at
regular intervals. When used in these Rules, the term
does not include trade or professional journals and similar
publications that are geared towards a limited audience,
such as tobacco trade publications; -
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1.25.“Secrefariat" - R L
Tobacco: refers to the secretarlat of the IAC-

1.26. Smoking” — refers to the act of carrying a lighted

cigarette or other tobacco pr
A od -
being inhaled or smoked; products, whether o not it is

- 1.27.“Sponsorship” - refers to any public or private

, g;n;t;ﬁ;:tt;orr; ;c()j athi;dtgarty in relation to an'évent, team
e with the aim of promoting a brar dof
tobacco product, which e o o ety ol
: _‘ , vent, téam or activity i
exist or occur without such contribution. Fo e ooss
, ontribution. Forthe

of these Rules, sponsorship shall be unders'toogurpose
tobacco sponsorship; HEIea s

1.2 _»“‘ ”k: P . .
8.“Tobacco”- refers to agricultural components derived

from the tobacco plant, which are processed for use in

the manufacturin i ,
products; g of cngare_ttes.and qther tobacco

1.29.“‘ ” an ' sts
2 o']!'c;:ssc:?:b;c::ggct:: ; refe;rs to any product that consists
: at contains nicotine and is i
for use in a cigarette, i ing a e contmng.
_‘ e, including any product ini
tobacco and intended fo Tt or aol o
r smoking or oral or nasal us
Unless stated otherwise; the requirements of these Fg:!f;s

pertaining to cigarette S
,prOdUCtS; 9 ettes S'ha"l also apply ‘tO other tObaCCO

1 ] 113 . 37 ) . ‘
30.“Tobacco Grower” - refers to any person who plants

: x)btac;co before the engctment’ of the Tobacco regulation
Tc of 2003 and classified as such by the National
obacco Administration (NTA); and |
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" 1'31.“Warning” —refers to the notice printed on the to‘bapco
a ;:'pfrod'u(:t or its container and/or displayeq in print or aired
in broadcast or electronic media includmg_ outdoor
advertising and which shall bear information on the
hazards of tobacco use. :

Title Il - HEA_LTHFUL ENVIRONMENT |
Rule | — Smoking Ban and Designation of Smoking Areas

Section 1. Smoking bah in pUb_Iic_place's. - Sm?king .
shall be absolutely prohibited in the following public places;

1.1. Centers of youth acfivity such as playschoo.ls,
preparatory schools, elementary schopls, high
- schools, colleges and universities, youth hostels, and
recreational facilities for persons under eighteen (18)
years old. Such recreational facilitigs for persons
‘under eightéen, (18) years old shall include, but are

- not limited to, playgrounds;
1.2 Elevators and stairwells;

1.3. Locations in which fire hazards are present, inqlud_ing
gas stations and storage areas for ﬂarpmab\e liquids,
" gas explosiVes or combustible matenals;

1.4.- Within the buildings and premises of publ.ic anq .
privaté’hospitals, medical, dental, and optlgal clinics,
health centers, nursing homes, dispensaries and
laboratories; -

1.5. Public conveyances and public facilities includipg
| airport and ship terminals and train and bus stations,
restaurants and conference halls, except for separate
. 'smoking-areas; and :
' 35

1.6. Food preparation areas. When used in these Rules
food preparation areas shall include areas where food
or beverage is actually being manufactured or
prepared.

Section 2. Smoking ban in public conveyances;
exemption.The absolute ban on smoking in public conveyances
mentioned in the preceding section does not apply in inter-island
vessels, where smoking areas have been designated: Provided,

~ said designated smoking areas conform to the specifications set

forth under these Rules. :

Section 3. Designation of smoking and non-smoking
areas. - In all enclosed places that are open to the general public,
public and private workplaces, and other places not covered by
Section 1 of this Rule, where smoking may expose a person
other than the smoker to tobacco smoke, the owners, proprietors,
operators, possessors, managers or administrators of such places
shall establish smoking and non-smoking areas. Such areas -
may include a designated smoking area within the building, which
may be in an open space, or a separate area with proper
ventilation, but shall not be located within the same room that

_has been designated as a non-smoking area.

"Section 4. Standards for designated smoking area. —
The owners, proprietors, operators, possessors, managers or. -
administrators of establishments not covered by Section 1 of this
Rule shall determine the size and specifications of the smoking -
or non-smoking are: Provided, That the following standards shall
be observed: ‘ - '

1.1. The designated smoking area other than in an open
" space shall be completely enclosed or physically
" separated from the rest of the premises and equipped
with adequate ventilation in conformity with the :
provisions of Presidential Decree No. 1096, otherwise



- known as the “National Building Code”, and the
~ Philippine Society of Mechanical‘E_jj‘_\gineers Code.

1.2 Separation of the designated smoking area other than
in an open space shall be effected through any of the
following means: - BT

~ 1.2.1. The designated smoking area must be fully
_ separated from smoke-free area by continuous
floor-to ceiling or floor-to-floor solid partitions which
are interrupted only by doors equipped with door
closers, and which must be constantly closed
except when a person is entering or exiting the
. “area; or S R I

- 1.2.2..The desig‘nated ‘smoking'area?must’be set apart,
: ‘enclosed or confined by means other than those
described in Section 4.2.1 above: Provided, That -
- said medns enable compliance to air quality -
* standards set forth in the National Building Code '
. andthe Philippine Society of Mechanical Engineers
i  Code. Said standards are reproduced and

attached herewith as “Schedule A”, and made an
integral part of these Rules. '

Section 5. - Signage for designated smoking and non-
smoking areas. — All designated smoking areas shall have at
least one (1) legible and visible sign posted saying “SMOKING
-AREA’, in English: or Filipino, for the information and guidance

of all concerned. The sign shall be placed conspicuously at the
" entrance to the designated smoking “area and shall be in
. accordance with the specifications set forth in “Schedule B” of
" these Rules. In addition, the sign or notice shallinclude a warning
in English or Filipino about the ill-effects of both direct and
secondary exposure to tobacco smoke. Said warning may be
" any of the four (4) variants of the health warning prescribed to

be printed on the packages:of tobacco préqu:t;’;"s:under'Title v,

cl?ule | of these Rules. Under no Circumsténcéé shall any :rha'rk :
evice word, or Image associated with any tobacco company or |
Pdel{ct be included in any of these signs and materials. Non-
\Slgi%l;lng areas sha_ll likewise have at-least one (1) legible and
e sign posted saying “NON-SM | ” or ‘|
SMOKING”™ | ying | OKING AREA” or “NO

Title lll - ACCESS RESTRICTIONS

Rule | - Requirements for Self—Séﬁ)iée 'Facilliti’es\énd
: Point-of-Sale o

Section 1. Vending machines and c ther self-se

Secti | ! other self-service
facilities. -'The sale Qrdlstribution of tobacco products by means
of a ver_mdmg mac_:hnr!e or any self-service facility or similar
contraption or device is prohibited, unless the vending machine
has a mechanism for age verification. e g o

. Section 2. Retailer compliance with res, ‘ i ice
Se er co e espect to self-service
,fac:l_ltles: -Each reta:lgr shall ensure that all tobacco-related self-
service dlspla‘ysgr facilities, advertising, labeling and other items
ithat are located in the establishment of the retailer that do not
comply dw:thbthe requirement of the Act and these Rules: are
removed or brought into compliance with the. requi Nt
Act and these Rules. - S qUIrement etine

_ Se_action 3. Signage at point-of-sale. - Point-of-Sale ':
establishments offering, distributing or selling tobacco products
to consumers shall post the following statement in a clear and
conspicuous manner: . ‘SALE/DISTRIBUTION TO OR
PURCHASE BY MINORS OF TOBACCO PRODUCT IS
UNLAWFUL” or ‘IT IS UNLAWFUL FOR TOBACCO PRODUCTS
TO BE SOLD/DISTRIBUTED TO OR PURCHASED BY |
PERSONS UNDER 18 YEARS OF AGE.” |
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Rule Il — Minimum A‘ge for Access to Tobacco Products -

Section 1. Minimum age requirement. - The sale or distribution
to, as well as the purchase from, any minor of cigarettes and
other tobacco products is absolutely prohibited. As such, it shall
be unlawful: ‘ o .

1.1.For any'retailer of tobacco products to sell or distribute
tobacco products to any minor;

1.2 Fd_r any person to purchase cigaréﬁes or any tobacco
product from a minor;

1.3 For a minor to sell or buy cigéreﬁes or any tobacco

'1.4.For a minor to smoke cigarettes or any tobacco products.

Section 2. ‘Ignorance-of real age of minor not a defense.
- It shall not be a defense for the person selling, distributing or
purchasing cigarettes or any tobacco products that he/she did
not know or was not aware of the real age of the minor to whom
said cigarettes or any tobacco products was sold or distributed,
‘or from whom they were purchased, as the case may be. Neither
shall it be,a defense that he/she did not know nor had any reason
to believe that the cigarette or any other tobacco product was for

_ the consumption of the minor to whom it was sold.

Section 3. Sale of tobacco products within the perimeters
 of centers of youth activity. - The sale or distribution of tobacco
‘products is prohibited within one hundred (100) meters fromany
_point of the perimeter of a school, public playground" or other
facility frequented particularly by minors. ' ’
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Section 4. Proof of age veriﬁcatibn. -Inca
to ’Fhe age of the buyer, retailers shall verify, b(; fneegzzogft) ’;«;S/
valid form of identification paper containing both the photograph
and the date of birth of the bearer, such as, but not limited to
passport, driver's license, Social security System idéntiﬁcatior;

card, postal identification card and the like, th :
least eighteen (18) years old. § b_”’,’,e' s at

Title V- ADVERTISIN_G AND PROMOTIONS
- Rule | - Warnings on Packages of Tobacco Products
Section 1. Health warnings. - Effective 1 January 2004, all Q

pe_\ckages in which tobacco products are provided to consumers,
withdrawn from the manufacturing facility of all manufacturers o‘;

o knporﬁed,intg tthhilippine;shtended for sale to the market, shall
- be printed, in elt'her English or Filipino, on a rotating basis or -
3 separately and simultaneously, the following health warnings:

1.1.“GOVERNMENT WARNING: - Cigarette Smoking is
‘Dangerous to Your Health” ("BABALA: Ang Paninigarilyo
ay Mapanganib sa lyong Kalusugan”); . . IR
1.2.“GOVERNMENT WARNING: Cigarettes are Addictive”
(“‘BABALA: Ang Sigarilyo ay Nakaka-adik”); '
1.3 “GOVERNMENT WARNING: Tobacco Smoke can Harm.
~ Your Children” (‘BABALA: Ang usok ng Sigarilyo ay
Mapanganib sa mga bata”); and - -

1.4.“GOVERNMENT WARNING: Smoking Kills” (“BABALA:
Nakamamatay ang Paninigarilyo”).. o
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Section 2. Health warning on side panel.-Upon effectivity
of the Act until June 2006, the health warning shall be located on
‘one side panel of every tobacco product package and occupy
" notless than fifty percent (50%) of such side panel including any

border or frame. :

Section 3. Health warning on front panel. - Beginning 1
July 2006, the health- warning shall be located on the bottom
portion of one (1) front panel of every tobacco product package
and o’cbupy not less that thirty percent (30%) of such front panel
including any border or frame. Thetextofthe warning shall appear
in clearly legible type in black text on a white background with a
black border and in contrast by topography, layout or color to the
othier printed matters on the package.- The health warning shall

- occupy atotal area of not less than fifty percent (50%) of the total

‘warning frame. For the purpose of these Rules, the front panel
~ wherein the health warning must appear shall be the principal

~ display panel. L : - : '

Section 4. Frequency of appearance of health warnings.
- The warnings shall be rotated periodically, or separately and

simultaneously printed, so that within any twenty-four (24) month

period, the four (4) variations of the warnings shail appear with -

proportionate frequency. i

Section 5. Schedule of Rotation of Health Warnings. -
The following schedule of the rotation of the health warning for
~ all brands of tobacco products shall be observed by the

manufacturers or importers of tobacco products who shall choose
the rotating option: ‘ : e

1.1.Beginning 1 January 2004 until 30 June 2004 -
“GOVERNMENT WARNING: Cigaretie Smoking is
Dangerous to Your Health” (“BABALA: Ang Paninigarilyo
ay Mapanganib sa lyong Kalusugan”);
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- 1.‘2.‘B'eg'inning 1 July 2004 until 31 D :

, E til 31 December 2004 — -
GOVERNMENT WARNING: Cigarettes are Additive”

(‘BABALA: Ang Sigarilyo an Nakaka-adik”); C

1.3. Beginning‘ 1 January 2005 until 30 J
05 -unf June2005-° .
| sOVERNMEt\jT’“WA_RNING: Tobacco Smoke Can Harm
our Chﬂd(en (“BABALA:. Ang Usok ng Sigarilyo ay
} Mapanganib sa mga Bata”); and"-

1.4.Beginning 1 July 2005 until 3’17Decekrﬁbé‘r 2005
. “GOVERNMENT WARNING: Smoking Kills” ("BABALA:
- Nakamamatay ang Paninigarilyo”). - = rpering
" This cycle or rotation of the health warnings: p‘r%éribediabove |
shall _be repeated-in the same sequence' and- fo.r,tkﬁve‘ same
duration beginning 1 January 2006. N -

Section 6. 'Sub:ﬁiséfon‘of f;léalt;i Wa ing Plan.

_ n 6. S rning Plan. - Within
thl:jty_ (30) days from the effectivity of these Rules, all manufacturers -
and ‘lmporters of tobacco products for sale or distribution in the |
Philippines shall .submit to the IAC-Tobacco, through the

~ ‘Secretariat, their respective Health Warning Plans which shall

include the following information: - - g

- 1.1 The name and complete business addrésé Aof‘the' :
manufacturer or importer; S _

’ 2'2'“_‘9 brand names of their tobacco jpl“OdUCtS’; -énd
2.’3.Their‘ preferred option as to the "a‘éppéa%fanCe o% the health
warning, whether rotating, or-separatelyand -
simultaneously printed. : |
Section7. Cleardis‘;ﬂay'(‘ifh“ezaft‘h Wémin 4 ‘ i
Cle , gs. - The warnings
shall not be hidden:or obscured by other printed information %r

images, or printed in a location where tax or fiscal stamps are
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likely tobe applied tothe package or placedina location where it
will be damaged when the package is opened. if the warning to
be printed on the package is likely to be obscured or obliterated
by a wrapper on the package, the warning must be printed on
both the wrapper and the package. '

Section 8. Notice on prohibition of sale to minors. - In
addition to the health warning, all packages of tobacco products

* that are provided to consumers shall contain, on‘one side panel,

the. following statement in a clear, legible and conspicuous
manner: “NO SALE TO MINORS” or “NOT FOR SALE TO

"MINORS”. The statement shall occupy an area of not less than

ten percent (10%) of such side panel and shall appearin contrast
by color, typography or layout with all the other printed material
on the side panel. , ' o

Section 9. Other printed warnings. - No other printed
warnings, except the health warning and the message required

_in this Rule shall be placed on packages of tobacco products.

. Section. 10. Prescribed font tybesfor health wamings. -
Only the font types Helvetica or Arial shall be used for the health
warnings and the message as to tobacco products being not for

sale to minors required in this Rule.
Rule Il - Warnings in Advertising

Section1. Warningin advertising: general. - All tobacco

- advertising in mass media shall contain, either in English or Filipino

the following health warning: ,“GOVERNMENT WARNING:
Ciga‘_rette Smoking is dangerous to your Health’.

Section 2. Warning in printand outdoor advertisement.
- For print_and outdoor adver_tisements,ihe warning frame shall
be centered across the bottom of the advertisement and occupy
‘a total area of not less than fifteen percent (15%). of such

PR
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:ﬁ;ﬁgls;:nem ;ncludmg any border ar frame. The health warning
o wam;i)r?l af otal area of not less than fifty percent (50%) of the
early vie t?l rame. The text 'of the health warnings shall be
ot aedan‘:i legible, ;_)nnted in a prominent color as
 appropriat nd shall appear in contrast by color, typography or
yout with all other printed materials in the advertisement. The

warning shall not be hidden or ob
: . . , .obscure : ‘o
information or images in the advertisement. d by other printed

Section 3.  Warning in television an |
. . g in television and cine
:g‘r’ :gésse:;ﬁ!;& -l For television and cinema adVertiseng‘:se {:r::
ning shall be clearly shown and voiced ove in the last fi ’
seconds of the advertisement, & o the the last five (5)
. , regardless of the duratior .
advertisement; even when s i uration. of the
» ks uch advertisement is silent. The -
health warning shall oocupy a totalarea of ot ess that ity (50%)
_ - or cinema screen and shall be clearly-visi
legible and audible, in black text on white backgrdundyo:?\;ﬁ:fe’

“.. text on black background. No i '
) _ . other image i
shall be included in the warning frame. g‘ ) exc;ept the arming v

Section 4. .Prescribed'font types i the fon
: ) .- Only the fonts Helvetica |
or Arial may be used for the health warning requiréduhdere tifiz

"Rule. ,

Section 5. Warning in radi » i
adverti ' dio advertisements. - For radio |
advertisements, the warning shall be clearly and éudibly voiced

“over in the last five (5) seconds of the advertisement, regardless |

of its duration. "
Rule I - Restrictioﬁs on Ad\iertising in General
Section 1. Coverage.'— This Rule shall apply to all tobacco

advertising, regardless of the medium used.
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 Section 2. Advertisements not focused on minors. -

Advertisements shall not be aimed at or particularly appeal to-

persons under eighteen (18) years of age.

n on endorsement by celebrity. -
feature a celebrity or contain an
lied or express, by a celebrity.

Section 3. Prohibitio
Advertisements shall not
endorsement, whether imp

Section 4. Prohibition on use of cartoon characters. -
Advertisements shall not contain cartoon characters or subjects
that depict humans or animals with comically exaggerated

 features or that attribute human or unnatural characteristics to
animals, plants or other objects. :

age for persons in advertisements. -

Section 5. Minimum
depict persons who are or who appear

Advertisements shall only
tobe above twenty-five (25) years of age.

Section 6. Prohibited scenes in advertisements. -
Advertisements shall not show, portray or depict scenes where

the actual use of, or the acf of using, puffing, lighting or carrying

lighted cigarettes or other tobacco products is presented to the

public.-

Rule IV - Restrictions on Print Media Advertising
s Rule shall apply o publications
blished, or whose editorial offices
in the Philippines or in

~ Section1. Coverage. -Thi
for general circulation thatare pu
are, in the Philippines, whether printed

another country.

tion. - Advertisements shall not

Section 2. Type of publica
on uniess there is a reasonable

be placed in any printed publicati
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?::(;Z rt;) :felieve thatvlat {east seventy-five percent (75%) of the
such publication are eighteen (18) years of age and

- ab the |
ove, and the number.of youth who read it constitutes less than

en percent 10%)of allyout n the Phippines. The adverter
sponsible for securing a certificati n from o
that the publication where th orti fon from the publisher
e ad .
aforementioned qualifications. vertisement appears meets the

 Section 3. Restricted secti A ' |
cli . ; sections of publicati -
;—:gxtems:ments shgll not be placed on the packgging or ll?l?t-he
and back outside covers of a magazine, newspaper, journal

, orother"pub,lication printed for general circulation..

- . Rule ‘V~-.Restric‘ti9ns‘ on OutdoorAdvert!smg

Ouégg:‘iggvl rt g:sn:ricfwfione forbqtdoor adVeﬁiééments -

oor advel ents of tobacco products shall '

on billboards, wall murals, or t : sta A toautien
billboards, , or transport stops or. statior ich

are within one hundred (100) m ‘ e

re w : (100) meters from any point of th "

perimeter of a school, public playground or other facility fr_equenteg

,parficu!érly by persons below eighteen (18) years of age

2 nS:c-t!"(_): 2. Official tq determine coh%pliah&é t& restricted
. - The concerned city or municipal building official shall be

-responsible for determining whether outdoor advertisements

:v%r?,ﬁly with the p'_receding section. Any-outdoor -advertisement
wh c lwas deter'mmed by the concerned city or muniéipalbuii‘éin‘
icial to be not in conformity with the req-ijiremenf ofthe precedmg

-section shall be disposed of in the manner provided in Section 3

of this Rule. 1 g

Section 3. Disposition of outdoor adver
’ 3D , “outdoor advertisements withi
the restricted zone. - The. disposition of all outddg:

advertisements of tobacco hi
al . : icco products which were determined
Athe concerned city or municipal building official to be within tl?é
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one hundred (100) meter radius of the perimeter of a school,
‘public playground or other facility 'fr‘equented'“particularly by
persons below eighteen (18) years of age shall be governed by
the following guidelines: g L

1.1.The removal of the non-compliant outdoor advertisement

shall be done only-after due notice by the concerned city

~ or municipal building official to the owner or administrator

' of the building, other structure or land where said outdoor
advertisement is located. T o

1.2.The owner or administrator of the building, other structure
of land where the non-compliant outdoor advertisement is
located shall be responsibie for the removal or o cause
the removal of said non-compliant outdoor advertising
_ within three (3) days from receipt of notice from the
concerned city or municipal building official. The final -
- .. disposition of the outdoor advertising so removed shall be
subject to the terms and conditions stipulated in the lease
= contract for the advertising space between the owner or
administrator of the advertising space and the advertiser

or the advertising agency, as the case may be.

. Section 4. - Maximum size of ‘outdoor advertisements. -
- Qutdoor advertisements shall not, either individually or when
placed in deliberate combination with -other outdoor tobacco

. advertising, exceed seventy (70) square meters in total size. -

Section 5. Official to Determine Compliance to Maximum
Size. - The concerned city or municipal building official shall be
responsible for determining whether outdoor advertisements
comply with the preceding section. Any outdoor advertisement
which was determined by the concerned city or municipal building
official to be not in conformity with the requirement of the preceding
section shall be diSposed of in the same manner provided in

Section 3 of this Rule.
: 47

Section 6. Ban on outdoor advertisement s in public
conveyarnces and in stations, terminals or platfot:n;ntlfel:'le)gfc
- Qutdoor advertisements shall not be placed on taxis buse's-
t'rams_ or other public conveyances. Outdoor advertiseme‘rrts shal,!
likewise not be placed in stations, terminals 6r platforms of public
conveyances, except at point-of-sale establishmehts. T

Rule VI — Restrictions on Advertising in Cinemas

Seg:t:on 1. Advertising in cinemas. - Advertisements of
tqbacco products shall not be allowed in cinémas when the motion
picture or film being exhibited allows the admission of persons
below eighteen (18) years old. o

Rule VIl - Restrictions on Television and Radio Advertising

Section 1. Adyertising on TV and radio. - Advertisements '
of tobacco products shall not be broadcast on television, cable '
television, and radio between seven d'clock in the morni;lg and
seven o’'clock in the evening. | ‘

Rule VIl - Restrictions-on Advertising in Audio, Video and
: Cqmputer Cassettes/Discs and Similar Medium

- Section 1. Advertising in audio, video and computer
f:assettes/disks. - No electronic advertisements shall be
mcorporated within any video or audio cassette, videogame
machine, optical disc, or any similar medium, unless access to

 the item is restricted to persons eighteen (18) years of age or

older. For the purpose of this Section, video.game includes any
elgctronic amusement device that utilizes a computer

microprocessor, or similar electronic circuitry and its owncathode:
ray tube, or is designed to be used with a television set or a monitor

that interacts with the user of the device.
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Rule IX — Restrictions o.n.Advertising on the Internet and
Similar Medium

Section 1. Advertising on the Internet. - Advertisements

are prohibited on the Internet and other similar medium unless

the Internet site is restricted to persons eighteen (1 8) years of
age or older. A site will be deemed restricted if a person cannot -

obtain access beyond the first page of the website unless the
~ person has established that he or she is at least eighteen (18)
years old. This limitation applies to commercial communications
and shall not prevent the use of company Internet websites to
provide information regarding a company, its products and

smoking and health related information. This Section shall not |
prohibit business-to-business transactions conducted on the
Internet and other similar medium between tobacco

manufacturers, retailers and distributors.

o ' | Rule X -Ban on Advertisements

Section 1. .V Ban on.advertising on TVénd radio. - Beginning -

1 January 2007, all tobacco advertising on television, cable

television and radio shall be prohibited. The prohibition shall |
include sponsored segments of television, cable television and

radio programs.

Section 2. Ban on cinema and outdoor advertising. -
Beginning 1 July.2007, all.cinema and outdoor advertising shall

" be prohibited. No leaflets, posters and similar outdoor advertising

" materials may be posted, except inside the premises of point-of- -

 sale retail establishments.

Section 3. Ban on mass m’edfa advertising. - Beginning 1

July 2008, all forms of tobacco advertising in mass media shall
be prohibited except tobacco advertisements placed inside the

premises of point-of-sale retail establishments.

| que X - Reétrictio’ns'on' Tdba’i_:co,Promotiohs

musthgtgen 1. Target audience of p{bmotions_ - Promotions
mustbe' ;‘ricggd only t:(t) persons at least eighteen (18) years old
w eighteen (18) years old or who appear t -
. ob
g)_ﬁleovg aerlt?g;i\e;:; S(1 8) years old may:participate in such F;))E:cimotions(:}
, , in promotions must be required to provi ;
re d to provide proof
Zf z;qge. Ihe .examples ef acceptable proof of age under Se%tion :
1, Rule I Ta.,tle 1l required for buyers of tebac(:oproduets :
!lkeWIse applicable unq;er this Rule.: . - . are

Sectlo_n 2._ Requirements for promotionsicommunicatibﬁ”
- Commuplcatlons fo consumers about tobacco promotions sheli‘
comply with the provisions of the Act and these Rules :géverni
}tobacco advertising. In addition to the required health warrlni’hng
tl;e age requirement for pa“rtieipation in any ‘promolt'ien'm‘us‘!‘t- bge
clearly marked on the program materials distributed to consumers

Al ;::It;'onb& thLc';ocation of stalls for tobacco promotion:s‘ -
4 , booths, and other displays concerning tobz 0.
promotions must be limited to point-of- neerning tobacco
faciles. =~ = pot t-of-sale locations or adult-only

Section 4 Requirement for telephbne comihbnicéiions
on premottoyn»s._ - Telephone communications vcon'c;'er.ning
ﬁromotlonal_ offers, programs or events must.include a fecofded

ealth warning message in English or Filipino consistent with the:»
warnings specified in the Act as well as in these Rules For the
purpose of these Rgles, telephone communications ,sha“ include
the tredltlonal voice calls, fax messages “and message
transmitted through cellular phones USing/the’ Short Messa gms |
System (SMS) or Muitimedia Messagihg System (MMS) o

Section 5. Prohibited plaCemehts,- -No {olacement shall be

~made by any manufacturer, distributor, or retailer of any tobacco
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“p_roduct_ ‘péckage or advertisement as-a prop in any television
program or motion picture produced for viewing by the general
public or in a video, optical disc or on a video game machine.
This prohibition shall apply whether said placement is gratuitous
or for a certain consideration. . |

Section 6. Articles that may carry brand of tobacco
product. - The name, logo, or other indicia of a brand of a tobacco
~ product may. appear on cigarette lighters, ashtrays, or other
- smoking related items. If such name, logo, or other indicia of a

cigarette brand is larger that fifty (50) square centimeters, the
item must carry a health warning consistent with the warnings
specified in the Act as well as in'these Rules. =

_ Section 7. 'Restriction on non-smoking related articles
to carry brand of tobacco product. - No merchandise such as,
but not limited to, t-shirts, caps, sweatshirts, visors, backpacks,

~ sunglasses, writing implements and umbrelias, may be distributed,
.. sold or offered, directly or indirectly, with the name, logo or other
~ indicia_of a brand of a tobacco product displayed so as to be
visible to others when worn orused. Clothing items with the name,

logo or other indicia.of a brand of a tobacco product may be.

allowed: Provided, That said name, logo or other indicia is not
visible to others when the clothing item is worn: Provided further,
That said clothing items are in adult sizes only.

Section 8. Prohibition on appearance of brand of tobacco
product on articles used by minors. - No name, logo or other
- indicia of a brand of a tobacco product or element of a brand-
" related marketing activity, may appear on items that are marketed
~ to or likely to be used by minors such as, but not limited to, sports

equipment, toys, dolls, miniature replicas of racing vehicles, video -

' games, and food. The manufacturer or company must take all

available measures to prevent third parties from using the

- company’s brand names, logos, or other proprietary material on
. products that are directed toward minors. . P

e
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_ Sef:t(on 9. Prohibition on tobacco advertisements on
shopping bags. - No tobacco advertisements, including the name
logo or other indicia of a brand of a tobacco product, may be
placed on shopping bags. - o ',

RULE XIi ~ Naming Rights
‘Section 1. Prohibition on naming rights with sports

league or team.m - NQ ma'nuf'act)u[;ekr may enter into any agreement
pursuant to which payment is made or other consideration is

- provided by such manufacturer to any sports league, or any team

involved in any such league, in exchange for use of a tobacco

: product brand.

Section 2. Prohibition on naming rights with stadium. -
No manufacturer may enter into any agreement for the naming
rights of any stadium or arena using a tobacco product brand
name or otherwise cause a stadium or arena to be named with
such a brand name. S R

Rule XIll — Restrictions on Sponsorships

Section 1. Prohibited sponsorship; exemptions. - No
sponsorship shall be provided for: - SRR _

1.1 Anevent or activity which bears a tobacco product brand
name, unless there is reasonable basisto believe that
all pérsons who compete, or otherwise take an active

part, in the sponsored events or activities are persons
eighteen (18) years of age orolder; =~ |

1.2. Ateamoran individual bearing a tobacco product name,
unless all persons sponsored are eighteen (18) years of -
age or older; or. . _ L S
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ivity rveasohably“'believed to

1.3, A sponsored event or ac
persons under eighteen (1 8)

be of particular appeal to

years old. '

Section 2. Reqyirements for sponsors_hip. - Tobacco
brand sponsorships shall be prohibited except where there is

reasonable basis to believe that.

5%) of the number of

1.1, Atleast seventy-five percent (7
' ored event or activity are

persons attending said sponsore

at least eighteen (18) years oid;
ent or activity will not be of particular

1.2. The sponsored ev
under eighteen (1 8) years old;

appeal to persons

d event or activity will not receive

er than as a news item, on television or
unless such exposure complies
tne Act and these Rules governing
dia; and

13 The sponsore
% exposure, oth
radio or the Internet,
with the provisions of
tobacco marketing through those me

1.4. Th'_e'._p_rincipa! activity associated with the sponsorship
does not require abovefaverage physical fitness for

someone of the age group of those taking part.

Section 3. Minimum age of persons to bear tobacco
‘advertisements. - All persons authorized to bear tobacco product
advertisements, logo of '
be at least eighteen (18) years old.
Section 4. Compliance to marketing provisions. - All
forms of advertising associated with or ancillary to sponsorship
shall comply with the marketing provisions of the Act and these
_Rules. ' : '
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brand names at sponsored events shall

Rule,_ XIV — Ban on Sponsorships

'Julyszﬁ)%téogii Absolute b,yan{ on sponsorships. - Beginning 1
by Or;s g_arette and tobaccovcompan.ies' are heréby prohibited
ponsoring any sport, concert, cultural or art event, as well

~ as individual and team athletes, artists ¢ ormer:
. ividua n es, artists or performers wi
| zggrr\lsorshlp shall require or involve the advertisement of g(rac;reni:‘ o
y cigarette or tobacco company, tobac,oo broduct or tobéozcr;

use ) 3 ;
Co!o,rrsla(;r:ec;tlﬁgoortfaoemarksand Otberjwords, symbols, designs
er depictions commonly associated with or 'Iikély to

| identify a tobacco product.

o tvii?ﬁst’:::d‘z é\_ttr_lbuti_on‘ mroster of 'spohsofs -
AN :lll'gb ection 1 above, attribution in the roster of
sponsol all be allowed only to the name of the tobacco
cor pany, and not to the brand name of the tobacco pri

aid company. o0 proguct o

cor:::rtr;,Za%ePrﬁhibiﬁm; onr egistration of brand name as |
com . - No manufacturer may register a tobacc i
name as a company n er a tobacco brand

June 2003. pany name after the passage of the Act on 23

Rule XV — Restrictions on Sampling

TheS;;{t;;gnft Prohibition on giving of sampl‘é’st'o minors -
i ution of samples of tobacco products to persons belo ‘
I'g een (18) years old is prohibited. = -

Section 2. Scope of prohibitior '

~ Secti . f prohibition. - The prohibiti

giiztgg\lljgosnhca):‘l san:p(ljes c(j)f tobacco "'producfs mentioﬁed in'gggtig:' ’
shall include istribution made by th

: tio| y the manufacture

::tet ;Zb?nc;cr?u?;zsuﬁtror ‘anhy pershon, whether ornot acting in berr\:I;

. 1 suc as the distributo ile isi

agency or marketing research entity. - " TOtAeL, adverbeing

-



Title V -~ LEGAL ACTIONS -

Rule I - Appli"caabl‘eﬁ Laws

‘Section 1. Applicability of the Civil Code of the

Philippines. - Any legal action in connection with the tobacco

industry that does not pertain to the violation of any provision of

the Act and these Rules shall be governed by the provisions of
the Philippine Civil Code and other applicable laws.

~ Section 2. All legal actions arising from the violation of
the Act and these Rules shall be governed by the provisions
of the Act and these Rules.

Title Vi —,PENALTIES AND E_NFORCEMENT PROCEDURES
'Rule | - Penalties

.Sect'i'oh 1. Punishable acts. - The following acts are
punishable under the Act: - -

1.1. Smoking in designéted public places where smoking is
prqhibit_ed; ‘

1.2. Non-compliance by the owners, proprietors, operators, -
’ possessors, managers or administrators of enclosed
- places open to the general public, public and private
workplaces and other places not covered under Section
~ 5 ofthe Act to establish smoking and non-smoking areas
" under Section 6 of the Act; :

1.3. Sale or distribution of tobacco products by means of a
vending machine or other self-service facility, unless the
vending machine or similar contraption has a mechanism
for age verification under Section 7-of the Act;
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Non-compliance by the retailer to the requirements of’

Section 8 of the Act with respect to tobacco-related self-

service displays or facilities, or to remove such non-

-compliant self-service displays or facilities; -

1.5.

- 1.6.

1.7.

1.8.

1.9.

Sale of tobacco products to or by a minor under Section
9 of the Act; T

Sale of tobacco products within one hundred (100) meters
from any point of the perimeter of a school, public
playground or other facility frequented particularly by

minors un_deyf Se'Cﬁb.ﬁf‘:O;bf the Act, -~ =

Non-complianee with the required signage in point-of-sale
establishmentsrunder Section 11 of the Act;
Non-compliance with the_ required heélfh warnihgs on
packages of tobacco products intended for sale in the
Philippines under Section 13 of the Act; '

Non-compliance with the required health wamlng in all

" tobacco advertising in mass media under Section 14 of

1.10

the Act;

. Non-compliance with the restrictions on tobacco

-advertising, print media advertising; oﬁtdoor adverti_sihg;

cinema advertising; television and radio advertising;
advertising in audio, video and comp'uter:ca'ssettes/discs

* and similar medium; and advertising in the Internet under

1.1

Section 15 to 21 of the Act;... -

. Non-compliance \_)\ifrth the béh_oﬁ advérﬁsements; r
estrictions on tobacco promotions; and ban on naming.
rights under Sections 22 to 24 of the Act;

1.12.Non-compliance with the restrictions on sponsorships

and ban on sponsorships under Sections 25 and 26 of
theAct;andA L ' o ‘ ‘
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N 1,13.Distﬁbutibn of samples of tobacco products 0 minors .

* under. Section 27 oftheAct.

Section 2. Penalties. - The following penalties shall apply:

1.1.

1.2

For violation of Sections 5 and 6 of the Act. - On the first
offense, a fine of notless than Five Hundred pesos (Php.
500.00) but not more than One thousand pesos (Php

1,000.00) shall be imposed.

On the second offense, a fine of not less than One .V

_thousand pesos (Php 1,000:00) but not more than. Five

thousand pesos (Php 5.000.00) shall be imposed.

On the third offense, in addition to a fine of not less that
Five thousand pesos (Php 5,000.00) but not more than
Ten thousand pesos (Php 10,000.00) the business

permits and licenses to operate shall be cancelled or

 revoked.

For 7, 8, 9 violation of Section, 10.and 11 of the Act. -
On the first offense, any person or any business entity
or establishments selling to, distributing or purchasing a
cigarette or any other tobacco products from a minor
shall be fined the amount of not less that Five thousand
> pesos (Php 5,000.00) o an imprisonment of not more
than thirty (30) days, upon the discretion of the court.
For succeeding offenses, both penalties shall apply in
addition to the revocation of business licenses oOf permits
_in the case of a business entity of establishment.

lfthe violation is by an establishment of business entity,
the owner, president, manager, or the most senior
officers thereof shall be held liable for the offense.
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If a minor is caught selling, buyi mokin
: - g, buying or smoking cigarett
‘1’;3'2; gt;e%Ob?‘cfg products, the provisidns? ofg\rticI: v
Presidential Decree No. 603, otherwise
The Child and Youth Welf ,Ofherwise knouin &
Capply are Code, as am;e,ndjed}, shall

3. Forviolaton of Sectons 1310 27 ofthe Act - On the st

fese o e of ot moro an O e rvsan
e p 100,000.00) or imprisonment of not r
one (1) year or both, at the discretion of t notmore than . .. ;

impc')sec)j,_ ; oth, at the d;s\g,;@_:pnpf the °°urt_ shallbe . ;
On the second offense. afmeOfTWO hUﬂdred thousand

xsig)«;gg 200 *OSQOQ) or imprisonment of not more than
' be impose ) or both, at the discretion of the court shall. |

|(:)n the third offense, in addition to a fine of not more than
our hugdraﬂthqus’and pesos (Php 400,000.00) or i
;Ir11pn§onm§nt of not more that three (3) years, or both, at
“C: g;scr__‘e,ntc;‘n of the court, the business permits and ,
e, in the case of a business entity ¢ r establishment
- shall be revoked or cancelled. fy orestEiSen

“In the case of a business enfity or establishment, the
fable. president, manager or officials thereof shall be

If the guilty officer is an alien, he shall summarily be
deported after serving his sentence, ‘and shall forever be
barred from re-entering the Philippines. o
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" restrictions, point-of-sale

o 'Rt_lle Ii — Enforcement Procedures

Section 1.  Institution of criminal proceedings. - In the
enforcement of the Act and these Rules, criminal proceedings

may be instituted.
municipal and police officials
to initiate action. - To effective\y implement the provisions of
the Act and these Rules pertaining to the smoking ban, access
establishments, and cinema and outdoor
d city and municipal mayors and building
‘ the Philippine National Police are
authorized to take the necessary steps such as the institution of
criminal proceedings against violators of the provisions of the
Act, as well as to cause the removal of non-complaint cinema
and outdoor advertising,,and{tobacco—related self-service facilities.

Section 2. Authority dfcity,

advertising, the concermne
officials and members of

Title Vil - MISCELLANEOUS PROVISIONS

Rule | - Désignafidh and Functions of'the"Secretarj)a'_t,

Section 1. Secretariat of the JAC-Tobacco. - The Bureau
_ of Trade Regulation and Consumer Protection of the :
Department of _Trade_i’and Industry shall be the secretariat of
the IAC-Tobacco. o - - :

Section 2. Functions of the secretariat, - The secretariat

shall have the following functions:

Compliance Monitoring Report to be
_Tobacco to the President of the

s of Congress pursuant to

1.1Prepare the annual
submitted by the IAC
Philippines and to both House
Section 31 of the Act;

el
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2.2;al‘=:1rgsfcribe, upon approval by the IAC-Tobacco, the contents
an c;rmat of any report or form to be required from all |
nu acturers and importers of tobacco products; and

2.3.Provide technical, administrative and NP
: - s nistrative and such other s
services as may be required by the IAC-Tobacco. uppor

Section 3. Assistance t ‘ |

. , o the secretariat. - All member
agencies of the IAC-Tobacco shall provide assistance to i)heer
secretariat when so requested by the latter..

" Rule Il - Transitory. Ptrqyi's,ic:m's‘_' o

Section 1. Substantial compliance to heah‘hwammgsm

_packages of tobacco products. - To give the manufacturers -

and importers of tobacco i i
, or products sufficient time to comply with -
?nii g:’}c;vng;or?s ;1;1 the Rule [, Title IV of these Rules requifiggv:gg '
inting of health warnings and notice on prohibiti ' ’
minors in all packages in which tobacco p et
» , co0 products are provided ta
consumers, the health warnings printed in said ¢ ’ y
the date of effectivity of these R : b 'Sa"d packages as of
date or . ules shall be deemed sub i
compliance to the requirements of Section 1 D
, : { tion 1, Rule |, Titl
these Rules until 30 Apri - Hoctive Do of
: pril 2004. Effective 1 May 2004,
manufacturers and importers of t ' 3y 2004, all
! . obacco products shall stri :
comply with the isi i ' ts shall strictly
Rules.y pfqv1§lon§ of Sectloh I, Ru)le‘_ I, Title IV of these

_Section 2. Removal of non-co iplia fo s ..
::;th pre-existing lease contract. - The %:gr:c?r‘:t?:c’:’gﬁ
w“\rl‘etrtlsmg space for outdoor advert ing that does not compl
e he provisions of Section 1, Rule V, Title IV of these Ruleg
be alusl :xgil_fg?gpasse of Pthe %aetgl 9'1_"effectivity of these Rules shall |
. Provided, That any lease ¢ i
E\f;;:etpefore 15 April 2004 may no longerbe renewggtcr;(:xigitdgg |
be rc ive 16 April 2004, aII_ non-compliant outdoor adverﬁsing shali
y emoved notwithstanding the pre-existénce of a lease cont
for the subject advertising space. oniract



Rule lll—Repéalin‘g Clause

Section 1. Repealmg clause. - All provisions of department
orders, rules and regulations, and other issuances of govemment
agencies, or any part thereof, which are inconsistent W|th these
Rules are hereby repealed or modified accordmgly

Rule IV Separablhty Clause ,

Section 1. Separabthty clause. - Should any prowsmn of these
Rules be subsequently declared uncons stitutional or invalid, the

other provisions not so declared and not affected by such

' declaratlon shall remam ln fuli force. and effect.

Rule V- Effectmty

Sectlon 1. Eﬁecttwty - These Rules shall take: effect ﬁfteen,
(15) days after its pubhcatlon in at least two (2) newspapers of -

. npational cwculatlon

Done thls ] r déy of- February 20'0_4,at- Mak_éﬁ City, Metro
Manila. ¢ L e

cesAR{PONisIMA -
Sacwiaty af ‘t”tads and izadusky
Chaimt&m C-‘ieimem
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Schedule “A”
Artlcle 8.2 Air Conditioning and ‘ventilation Standards
Philippine Society of Mechanical Engineers Code

8 xxx

8.2xxx
1.1.1 The temperature and humidity of the air to be used for
comfort cooling shall be maintained at 20-30 C effective
temperature at an air movement of from 4,570 to 7,620 mm/min
within the living zone and 55 to 60% relative humldaty

2.2.2. The air quality.in 1 such occupled spaces shall at all txmes be ,

" free from toxic, unhealthful, of disagreeable gasesrand“fum' and
“shall be relatlvely free from oders and dust.: Y

2 2.3. The air in such occupied spaces shall at all tlmes be

in constant motion sufficient to mainitain a reasonable
- uniformity of temperature and humidity but shall not

' causé objectionable drafts in any occupied portion.

* The airmotion in such occupied spaces, -and inwhich

-~ the only source of contammatlon is the occupant, shall
_have a velocity of not more that 15. 24 meter per

minute as the air enters the hvmg zone-or 1 830 mm

- above the floor. o SR

2.2.4. The air in all rooms; and enclosed spaces shaII be
; ,dlstnbuted with. reasonable _uniformity, a and the
variation in carbon dioxide content of the air shall be
‘takenas améé%é& such distribution. The carbon
*dxoxrdecén sHer measured 910 mm above

‘the floor éha‘ﬁ%o%‘*é&cé’éd" 100 parts per million (ppm).

2;2;5,; The quahty of ﬂ used fo ventxlate the space during
the occupancy shaﬂ always be sufficient to maintain
2H] ‘,-,_ature aquuahty air motlon

' conformieihe fol;ozvalng table 8.2.5.



N -

‘Table 8.2.5.
Outdoor Air Requirement

. Occupants " CMM Minimum
Application Smoking Recommended

Apartment, ave. Some 0.567 0.283
Apartment, de luxe Some 0.567 0.283
Banking Space Occasional 0.283 0.213
.Barbershop Considerable 0.425 0.283
Beauty Parlor ~Ocassional - 0.283 0.213
Board Room Very heavy 1.417 0.567
Cocktail Bar Heavy 1.134 0.708

' Department Store ~ None 0.213 0.142
Director's Room |+~ Extreme 1417 0.850
Drug Store Considerable 0.283 0.213
Factory None 0.283 0.213
‘Funeral Parlor None 0.283 0.213
Hospital, Private Rm | . None 0.850 0,708
Hospital Ward - - None 0567 0.283
Hotel Room . Heawy 0.850 - 0.708
Laboratories "~ .Some. . - -.0.567 0.425

| Meeting'Room - Very heavy  {. - 1417 0.850
. Offices, General ~ Somel ' 0425 0.283
| Offices, Private " 'None : 0.708 0.425
'Offices, Private ‘Considerable 0.850 0.708
Restaurant Cafeteria | - ‘Considerable | -~ 0.340 0.283
Dining Room Considerable ..0.425 0.340
Shop, Retail None - 0.283 0.213
.| Theater . . - None: 0.213 0.142
Theater Some 0.425 0.288

Schedule “B” -

 SPECIFICATIONS OF SIGNAGES.
FOR DESIGNATED SMOKING AND NON-SMOKING AREAS

Overall size of sign

»

| Font and size for ‘G
. _Font and size fcn* Tobacco Regulatlon

OVERNMENT WARNING
Act
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- 297 x 210 mm

Font and size for NO SMOKING AREA or “SMOK\NG AREA’

- Arial Black, 122 p
- Arial Black, 48 pt.

- Arial Black, 32 pt.
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